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What you can DO and ACHIEVE with Gen Al

Product & routine
recommendation
based on
user skin type

Drive instant sales
with
Quick commerce links

Capture customer skin
type, concerns and
preferences

Product information
Al Bot

Build first party data by Keep user engaged with
re-directing users to weekly quizzes &
whatsapp contests

Targeted product offers
& coupon codes on
WhatsApp

Feedback collection
with QR codes




NIVEA

Nivea promoted Skincare Routine Advisor with Click
to WhatsApp Ads, featuring a short video
prompting customers to start their consultation on
WhatsApp.

Customers conversed with Skincare Routine
Adyvisor by clicking on the ad and answer a series
of questions designed to help them find
personalized products.

At the end of the consultation, customers could
add the items to their cart and make a purchase
from WhatsApp itself.

It also captured Conversational Intelligence data
of these customers creating exhaustive customer
profiles for personalized re-engagement
campaigns throughout customer lifetime.

Skincare Routine advisor on WhatsApp

Global cosmetic brand acquires new
customers using a Skincare Routine
Advisor and click to chat ads

8.4 Points
Lift in Brand
Recall

9:41

all T -
« Facebosk -
£ @@ Nivea MX &
skincarenivea
"Hello! | am Nivea's virtual
assistant. [
I want to help you keep your facial
skin clean, hydrated, and healthy. |
will create a routine according to
your needs.
First, | would like to know more
details about your skin to design a
routine that suits you.
Let's talk about your skin!
Tell us from the list what type of treatment you
3 need.
Answer the questions on
WhatsApp
Personalized Skincare
Routine at One Click = hEsEee : .
Nivea MX
Hablomes de tu pael
Meta Ad with D @ 18 Guie Lo 0 11 Stambent
Whatsapp CTA
Sent @
+ c ® &

Whatsapp Skincare
advisor

completion

86%

Message

34k+

Qualified users

5T acquired

(Qmmo

Cancel Nivea

Your data

What is your :
name? Jacinda

What is your
email?

Under 20 years

21 -30years
31 -40years

Over 40 years

Customer first party data
& preference collection



I_IOR EAI_ ‘ Leading skincare brand launches skin recommendation
| journey for customers looking to shop during Prime Day

(—. L'Oréal Groupe @

8400+ 75% 31%

Conversations initiated with Conversion rate to Deep User checkouts from
CTWA Ads (5 days only) Conversations the bot (carts)

e LOréal aimed to elevate the Prime Day shopping experience
for its Brazilian customers by creating an advanced
conversational flow powered by Gen Al.

Monte sua rotina personalizada!
Sua rotina de belez foit

s perfoita te espera’ Tice s

e Leveraging WhatsApp carousels, LOréal showcased a series of
product recommendations based on customer’s needs and
preferences, with the option to mix and match products from
different brands for a complete skincare plan

0i! Quero montar minha rotina
L'Oréal personalizada!

Oie, sou o assistente de beleza do Grupo ‘

L'Oréal’

e The main objective was to develop an Al-driven commerce
experience that would provide personalized product
recommendations, improve the overall customer experience

Vou te ajudar a criar a rotina perfeita de
skincare para o seu dia-a-dia com os
nossos produtos, vamos 1a?

and create a dedicated channel for promoting L'Oréal Sua otie de beleca perfolta te espers Ao continuar vocé aceita a nossa
H H Tire suas dividas via WhatsApp e Politica de Privacidade
products during Prime Day. encontre o8 produlos idesis pa... more hitps://www.vozdabeleza com.br

/politica-de-privacidade

® Message O @ o

{© CHAT ON WHATSAPP

Ai Product Finder and WhatsApp commerce




Maybelline's seasonal campaign for February 14th,
MAYBELLRIDE with the objective of creating personalized images
for users to share on their social media.

7K+ 1.6k+ 75k +

Impressions Personalized Interactions
generated from media generated between users and
CTWA Ads for the users the bot

e Main objective: Launch a multichannel social media campaign to engage users in
a conversational experience where they can generate personalized images to
share with their loved ones on February 14th

e Incentive clients to buy: Users chose from 6 image templates to personalize with
the name of their loved ones, receiving them in real time on WhatsApp

e Chatbot: 2.4k+ conversations in total, with over 25k messages sent by the users to
the bot, where over 65% of users completed the chatbot journey from beginning to
end

Image personalization for Organic engagement

Correcto
mié 14 de feb
iGracias! Que tengas un San
Valentin increible. ©4 No olvides
compartir la tarjeta en tus redes
sociales y etiquetar a esa
persona especial -

UN BESO OUE DURA.

MAYBELLINE

:
L/

jAhora es tu turno de
autoregalarte! €

Obtén tus tonos favoritos de
Matte Ink o Vinyl Ink y crea un
look increible.

Haz elic aniii nara emneazar a

+ @)

©

©

©



L'Oréal launches an Al-driven WhatsApp chatbot to boost
I_IOR EAL customer engagement and product awareness for Mela B3, - . acana

providing an interactive and educational experience. Instagnam - o e
oreaigroupe v B .
9K+  70% 17%  82% —— |
LAROCHEPOSAY
Deep conversations  Conversion rate to User checkouts Customer
with the Al Deep Conversations from the bot satisfaction with NOVO
(carts) the Al (CSAT) . MELA B3
i iind
e Main objective: Boost the launch campaign results by offering an Al-driven product > JuELASYL
awareness experience that ensure customers receive accurate and personalized +30% AC oA
answers, shortening the decision making process. e
. . i thet S o &
e Chatbot: The chatbot was designed to assist users with their doubts about the s m.m,',':;"
_ 00 WhatsApp ofsciat)

product and the skincare routine with the MelaB3. It provides detailed information
about the product, explains melasma and skin blemishes, and offers guidance on

proper use and general skincare tips. Ty ;

s Lo - . 6
For specific or complex medical inquiries, the Al recommends consulting a Qv (]
professional dermatologist. Additionally, it sends a direct link to purchase the Sty e M i s Hotrn pestores sy
product on Amazon. oo Ganssenc

. . yubateftonhne @

To ensure effectiveness, the chatbot collects user feedback on its performance, ’ s ke Falliow
including positive or negative ratings and comments for any negative feedback. & Q = 2

Product Information Bot for new Product launch



http://drive.google.com/file/d/1NDDwyqPEuOeLwnN-_CiuuS7qt-k2qIVP/view

Ad Clicks to
Whatsapp

lorealgroupe_br @

UNMISSABLE DISCOUNTS ON
WHATSAPP!
Send us a message and build
your beauty routine at the best

Your perfect beauty routine is waiting!
Ask your questions via WhatsApp and find
the ideal products for you.

{© CHAT ON WHATSAPP

Skincare advisor Journey

Phone no

capture & Opt-in

222

(—. L'Oréal Groupe @

This business is using a secure serveice virom Meta

to manage the chat. Tap learn more.

(2 Mecosp viaad

Create your personalized routine!
linykaryawan.com

Hi, I'm the beauty assistant from
the L'Oréal Group!

I'll help you create the perfect
skincare routine for your day-to-day
with our products. Let’s go?

By continuing you accept our
Privacy Policy:

https://www.vozabeleza.com.br

politica-de-privacidade S5

Message 9

2:222PM v/

Customer

Preference
Capture

(-. L'Oréal Groupe @

1 have dry skin, oily patches, and
melasma. | need a product for

hydration 220ms

I understand your concern, Dry skin

can be challenging, especially with

oil production and melasma

To assist you better, | suggest a
skincare routine that

Includes hydration and other essent-

ial care steps. Let's go?

& Cleansing: Use a gentle facial
cleanser twice a day (morning and
night). It will leave your skin feeling
fresh and clean!

Hydration: Apply moisturizer
right after cleansing. Your skin wi il
love this extra care!

. Treatment: Use a treatment
product, like a serum for spots, acnes,
melasma, or anti-aging.

 Protection: Apply surascreen with
broad-spectrum protection (SPF 30
or higher) every morning. Even on
cloudy days or indoors, it's super
important!

'G) Message P @ b

Product

Recommendation

224> o =04 89%8

(—. L'Oréal Groupe @

& Protection: Apply a sunscreen
with broad-spectrum protection (SPF
30 or higher) every morning. Even on
cloudy days or when you're indoors,
it's super important

Now that you know the step-by-step
of your skincare routine, I'll send you
my product suggestions for each step!

Swipe to see all the products
and click “E Swap item” if
you'd like me to suggest
something else!

()
S

“‘y | sl

h Produt
Cleansing Product: Creamy Paris C?edn.\eul
Hydrating Cleansing Foam Acido Hialuré
1409 FPS 20,499

€ Change cleanser & Trd

. ® Message

o & )

Purchase

(Website link)

© Message

<@ voréal Groupe ®

It you, haven't liked the options, send
me more information sbout your skin.
For example, if your skin has dark
spots, melasma, acne, oiliness,
dryness, wrinkles, fine lines..and so on.

That way, | can recommend the best
care especially for you!
Finalzar skincare

LOréol Grow

Change
Ah, no worries! 53
I'll search all over our site
‘considering your description to
give you the best match!
Product of Treatment:
Antioxidant Liftactiv Supreme

Vitamin € 20ml

225 1

Click here to enjoy the offers of
Prime Day! =2

See on site

e o O



Entry points to drive whatsapp conversations

Product packaging
QR code

QR code on Reels/ TV Ads

QR codes on
Outlets

12:00 ol T -
{ o L'oreal & o &
LOREAL

I want to know more about ti

Hey there,

Welcome to L'oreal. Order your

PARIS

oy

Beauty

00w

favourite hair products from Amazon
Great Indian Festival Sale and get a

whopping discount of 45% off.

Hurry the offer is available for a
limited period only.

Remind Me

L'oreal
Hey there,

Later

Welcome to L'oreal. Order your favourite
hair products from Amazon Great Indian
Festival Sale and get a whopping discount

of 45% off.

QR code on
Pamphlets/vouchers

0 ©®

9

This is great! ”

Click to Whatsapp
on Meta Ads

S

Ready to play with
Dream11? Click to
avail your code

Whatsapp CTA
on JioStarAds

Website Whatsapp
Unique click-to- Widget
chat link



Al Skincare Advisor

we L'oreal @

Here are few products, which would help
you treat the problem of dry skin, choose
I one of the product from below

Welcome to Loreal! How may | help you
today?

e Understand customer’s needs to assist them in finding l : : ,
- ’ am looking for facial care products. e —
the right service & product from catalog i Please recommend me the products - -
I suitable for my skin. L ""‘T = I
° i i i ivi h : I REVITALIFT
Enable quick service comparisons for driving purchase Sure plasss siste you:facial i = “ Y

type REVITAUFT HYALURONIC ACID  REVITALIFT CRYSTAL MICRO REVITAUFT HYALURONIC ACID

FRESH MIX SERUM SHEET MASK  ESSENCE SHEET MASK PLUMPING DAY CREAM 50 ML
Hyaluronic Ackd Crystal Micro-essence Hyaluronic Acid

{2 shop Now (3 sh

decisions I

e  Break language barriers and speak to customers in
their preferred language with multilingual capabilities

| have a dry facial skin problem

# Analyze your Skin « analy

Do you face tight, itchy, and flaky
issues?

Yes, | face these issues

Add on - Payment Integrations

Improved
Higher AOV c Enhanced - c;lstct{meli&
S S Recommend products based Find a product/ Reorder from

satisfaction on customer’s skin and needs Catalog



Personalized Whatsapp
campaigns

Key capa

e  Push promotions & deal discovery

e Automate segment-based
campaigns

e Gamified campaigns to build recall

Improved Click Better Higher
Through Rates Conversion customer
Rates retention & NPS

w L'oreal &

| A LOREAL
™ ivou
§
L

This is the season to CELEBRATE
YOU with L'Oreal Paris. Up to 50% off
on your everyday luxury make-up,
because you're worth it! Visit your
nearest store and pick your favorite
make-up products!

Explore More

L'oreal
This is the season to CELEBRATE YOU with L'Oreal
Paris. Up to 50% off on your everyday luxury make-
up, because you're worth it! Visit your nearest store
and pick your favorite make-up products!

Purchase From Nearest Store

Send seasonal offers to
user

w= L'oreal &

Have you tried Loreal Paris Skin
Genuis Program? If no, then try it
now. Skin Genius is powered by high-
technology program that learned
how to compare your skin to a library
of 10,000 real images scored by real
dermatologists and experts. Watch
this video to see how skin genius
works and book your

consultation.

Hey there,

Video based

Promotions

GSshop %

Business Account

e

Hi Jane,
We've missed you at GS Shop! &
Here's a special treat to welcome
you back—enjoy 20% OFF on your
next purchase. [

Hurry, this exclusive offer is valid for
the next 3 days only!

Claim Now Other Offers

Automate segment
based campaigns




Gamification for Customer engagement

4 Gamification to drive organic brand <> Ll 6:25 ol = -
"d' . . . | 1
Ddbﬂf' Herb ’ recall and grow social media following < € DaburHerbl ¢ @ e
' i i credits by sharing your score
TDG!‘hpaﬂE Wlth QR COde on pclckaglng Dabur Herb'l on Instagram and tagging
@ What was the name of Darth \ @daburherblindia.

Vader's castle?

Click on the link below:
6:24AM www.instagram.com/
daburherblindia

Castle Vader

° Dabur aims to capture first-party data and establish a
direct relationship with consumers in its core markets,
leveraging its position as a trusted herbal and wellness
brand.

Here's a small gift from the Star
Wars universe!

May you continue to fight stains
e  Personalized Engagement Through WhatsApp : with Dabur Herb'l 57

- Suggest herbal products like hair oils, skincare, or

immunity boosters tailored to user needs. What colour is the Dabur Herb'l
- Share wellness tips rooted in Ayurveda and traditional fctivated Charcedl Toothpaster’
remedies. ——

e  Data-Driven Lead Capture: & Vi
Collect consented first-party data, such as user BUT WAT... Lucky winners will be announced
preferences and product interests, for targeted THE JOURNEY ISN'T OVER IS on 16th June, 2024

marketing and tailored consumer experiences. SCANTHE ORCODE:

S Stay tuned and for more updates
</ AND STAND A CHANCE T ELa

from the galaxy, follow

WIN AN EPIC STAR WARS @ What colour is the Dabur @daburherblindia

Herb'l Activated Charcoal
Toothpaste?

° For future campaigns, integrated ad metrics and
chatbot analytics will measure not only clicks,
engagement levels, conversion rates, and popular
content

(www.instagram.com/
Black 6:24AM < daburherblindia)

©



WhatsApp Catalogue & Payments

7:53

<_= ?ﬂ?rﬂée\anﬁ ',:IESh . 3 (—e Mamaearth Fresh #
th Beauty and babycare consumer brand Shop Now T
mamaear leverages WhatsApp commerce to drive o e ——
. take it from there! > P
conversions : Pay via -
122003 o, ps
Secure UPI
...: - mw“
. 3.‘ Mamaearth Fresh
Awesome&s How would you like to pay?
Pay via

2 Now let's help you find 100% fresh Other Methods ;. s
products for your skin, hair, and body ha

c u Stome r J ou rney that are inspired by grandmothers & You have made an excellent choice
moms 3% A

View items 1 Please click on the below link to
- make a payment
- Engages with the bot to explore products €: " ¥ atems —
® ﬁ ¥676.00 (estimated total) Iprocessin'ice?invoiceld=45a42728
&N 4d7e3d244017e075cc01dack

+ Views item detail page and adds to the cart

52 PM &/
Type "Hi" to go back to the main
View sent cart menu e

+ Proceeds to checks out and completes the payment
via preferred payment gateway © Message ®» O ° © Message S @ o



° Personalized rewards & offers for customers

e  Drive repeat visits with timely recommmendations, easy

Loyalty assistance

Key capabilities

e  Automates loyalty program enrollment

appointment booking

e Tracks & updates loyalty points and benefits in real-

time

° Boosts retention with exclusive member benefits

Improved Repeat
Visits

Better Customer
Retention Rate

Improved CLTV

all 7 .

GS shop &

—  Business Account

A

Hi there,

Join the GS Shop family and unlock a
world of amazing deals and exclusive
offers!

Here's what awaits you

9 Exclusive Discounts

4 Daily Deals & Flash Sales

3 Reward Points

Enrolling is easy! Simply reply to this
message to get started

10w More About Benef

GS Shop

Hithere,

Join the GS Shop family and unlock a world of ama
zing deals and exclusive offers!

Here's what awaits you:

3 Excusive Discounts

ﬂ Daily Deals & Flash Sales

3 reward Paints

Enrclling is easy! simply reply tothis messageto g
et started

Enroll Now

Automated

enrollment

12:00 il -

(4 ://; Himalaya & O &

What can | help you with today?

roduct

Himalaya
What can | help you with today?

Loyalty Points <

Please enter your 10-digit mobile
number.

8802240000

Here is the detail for your loyalty points.

Balance Point: 77
Tier : Platinum

Thank You.

Update loyalty

points & benefits

13



Feedback Collection

Send nudges to customers for service feedback &
reviews

Get the desired level of detail in feedback

Collect feedback on support and delivery interactions

Better review
quality and Improved CSAT,
: NPS
completion

GSshop (%

Business Account

you are enjoying your new OLED TVi &
Could you take a moment to share your
feedback?

No

GS shop
Hi Jane! This is GS Shop. We hope you are enj
aying your new OLED TV! & could you take a mo

ment to share your feedback?

Yes

Did the OLED TV meet your
expectations?

How was the delivery
experience?

My delivery was delayed by a day. Other

than all ok

Thank you for sharing your feedback! I'm
sorry to hear about the delivery delay.
We'll review this to ensure timely
deliveries in the future

Product Feedback

GSshop (&

Business Account

Hi Jane! We noticed you recently
contacted our customer care center
regarding your product. We'd love to hear
about your experience to help us
improve!

Nevermind

GS shop

Hi Jane! We noticed you recently contacted our cu
stomer care center regarding your product. We'd lo
veto hear about your experience to help us improv
e

Share Feedback

How would you rate your interaction with
our support team?

Not satisfied

GS shop

How would you rate your interaction with our supp
ort team?

Satisfied

Thank you for your feedback!

Support Interaction Feedback




Order Management Al Agent

Key capabilities e <21 €3 ouwshun <m0 @ Bupsip

It's for the watches | bought last week

along with the new delivery date!
359PM W/

5PM

I found your order for the watch! ()

. . . For the watch purchased and out for
e  Answer questions about order status/ tracking Hlewars: iy.coiate:

delivery. Reschedule to 22 feb evening
slot

e Help with delivery rescheduling g b

« Status: In Transit | found your order for the watch, which

« Estimated Delivery Date: January is currently in transit. To proceed with
° Returns, exchanges and refund requests

20, 2025 rescheduling the delivery to February
« Preferred Time Slot: 10:00 - 13:00 22nd in the evening slot, I'll check if

this is possible.

e Post purchase product/ policy queries

If you need any further assistance or

have any other questions, feel free to Please hold on for a moment while |
ask! —_— process this request! .. 6PM
+ | @ 9 ] C @9
| The I'm | The I'm

Improved
Higher Self-Serve Al\sne):::lec:nkc?::::e Customer
Satisfaction

Order Tracking Rescheduling



New Customer Acquisition

Q
(

Build first party database from print, TV ads and digital
sources like Meta ads by re-directing to whatsapp

Automatically capture phone number

Instantly answer product and purchase queries like
service & treatment details, steps, price, and more

Understand customer needs and suggest relevant
services and products

Automate personalized nurture drips on WhatsApp

Reduced cost of Improved Richer Customer
acquisition Engagement Profiles

12:00 il T -

0:40 4 (i) ® - Bl B @@ { oma L'oreal & o
A & &

[

LOREAL

PARIS

Beas

voreaL L oreal

Sponsored @

LOREAL

PARIS

3 .
B )/ H w | want to know more about this offer
eaf o
Hey there,
LIVE NOW

Welcome to L'oreal. Order your
favourite hair products from Amazon
Great Indian Festival Sale and get a
whopping discount of 45% off.

Hurry the offer is available for a
limited period only.

Remind Me Later

O 0 vouand 99 others 100 Comments L'oreal
Hey there,
(13 Like (L) comment )
. Welcome to L'oreal. Order your favourite
hair products from Amazon Great Indian
Festival Sale and get a whopping discount
of 45% off.

i @ ® ¢

Meta Ad with WhatsApp CTA Re-direct to WhatsApp

16



Maximize CLTV with Complete Acquisition to Growth Offering

Agent INR71942 P 20974 3 g
Assistance prrerron o
Buy Now :
P e e

QBM FEEES IS LSS

N
Reta rgetlng Ad Performance Analysis
a 269327 45375 2162 1583
N —

R loghs 1 you 5536 these £oms 10 your
hopping cart but didot complete the
heckout process. Do yeu st wart fo
prchase these eems)

1. New Balance Mens Antheacite Black
Running shoes - NG 4799

Ads that Click to Bot Journey Campaigns Commerce Agent Assist i
WhatsApp Qualify and Re-engage with Catalogs and Consultative Upsell .
Generate leads engage relevance checkout and Service ' — e s
WA Rz 1ses ome mR3 R4S
facebook ae AE22, sy enaci paeo iy Fullfunnelinsights
A O & 0 = iom Vo e i — e
Wytwe VTOe— P It fooks ke you added these items to L o e °
o epras e ki e
@ Gaiam e T o bl B vecovaros —
Lopching v collection 1. New Balance Men's Anthracite Black m J =
2 Fo e iy s e 4] v 7
et ke Suol 3275 e
. Vicco Twmer  Vicco Turmeric Fi s
4 7] of 3)
| —_— 2000

Duke  Ocomment 2 share

ﬂ ‘Sherry Jia * Coast 1o Coast Cyclists

ROI from conversations is best realized with end-to-end execution across the customer lifecycle and data-driven funnel optimizations

2. 703 Uighting Classy Swive Antiqoe

N

~setof 1. 3275

MESSA(

00



Conversation Cloud

e, @ @ O © © O O O
Pre-Built Conversational

Experiences & Solutions Retail E-commerce Banking EdTech Healthcare Travel Food & Bev
& FinTech & Hospitality

Converse
Conversational Experiences

Advertise
Click-to-chat Advertising

Conversation Campaign Catalog .
Builder Manager & Agent Assist

Payments

Click-To-Chat P ROI
@ Ads Manager Dashboard

Personalize Al
Conversational Intelligence Enterprise-Ready Conversational Al LV

00 Audience Behavioral E] Channel Al Agent Enterprise
00 segmentation Targeting \_l Optimization g ! B8 Fror?\ework ("; Guardrails

Omnichannel High Scale Auto failover Multi-language Template Al Governance Analytics
Communicate

Multi-channel Smart CPaas @ @



Trusted by brands in over 40 countries

Full Suite
c tion Cloud 45,000+ 10B

onversation Clou Customers Messages per month

75% market share in India

Retail/ ecommerce CPG/FMCG Beauty Media & Entertainment
Flipkart . g NHAk vicco T
. . . book /show
i Lirct o ;"’Imala\'a SONY
tenskart 111515 @CLIQ 5 I.N CE 1930 g{gﬂ/ g FTIMES
® VANS RBata o mamaearth LOREAL sht)”) e
dishty
Cmi; "OFF THE WALL" OEG%?EIEA @ noise TATA(Q(Y
5 THE SLEEP e . = e TV
PharmEasy r!l COMPANY %NN@H@ @ Unillover KE Rﬁ\?ﬁTASE w é °Y0|ITUI]E
eCommerce services Hospitality & Travel QSR Automotive
) Jamie Oliver ~ €Rhaayos BUR&EE?
facebook. Linked(}] QoA maceiv ; —— 8 E
= | WOW!  Radisen |71 s
Urban - @ ?f s
Company *Practoe

] ) et f:'l"é'é%go @ @ y
2 cultfit SUNZO % oyo Z Zoomear & Domino's g @ EAHSE



Kenvue, a global leader in personal care and wellness, used
the WhatsApp platform to engage consumers and provide
a personalized experience for Black Friday. The goal was to
collect user data to offer exclusive discount coupons for
selected products.

I€ Kenvue

+45k +67%

Users engaged: Total Conversion Rate
numbers of participants
in the campaign

- WhatsApp Flows: Users completed a simple flow and, at the end,
received a 10% discount coupon for selected products

- Personalized Campaigns : During Black Friday week, personalized
Campaigns were created using the collected data, focused on reach
customers with offers that matched their interests and behavior.

+ Measurable results: Real time tracking of the marketing actions’
impact.

Personalized Offers on WhatsApp



http://drive.google.com/file/d/1kKzXvKfFhSTzf0HjPbFo5GEcPHOcOtvW/view

A

A leading D2C hair care brand from L'Oréal utilizes

KE RASTASE voice-based and text-based Generative Al on - Ké"a‘s’“e :

WhatsApp to elevate its support experience. te—

Um cabelo bonito comega com um bom
diagnéstico. Vamos descobrir o ritual

deal para o seu cabelo? 4
SODA - [

8 1 o/ 4 6 °/ 0 1 °/ Agora, me conta: como vst:g 0 seu p Catdlogo Kérastase
[ ] o cabelo? Alguma preocupagao ou
L ] o [ ] o problema especifico que vocé estéd
D2C weight of business share of ] . tentando resolver?
A . Al Conversion Rate # of chats with human
sales durlng Black F”dqy season GgentS Pode compartilhar informagoes a

vontade que vai ajudar a elaborar a
melhor resposta para vocé. §

- Main objective: Incentivize clients to buy through a chatbot experience
that combines voice and text inputs and generative Al, offering
seamless shopping interactions.

Sim, Doja é boa para
shampoo hidrat:
ondulados, cach

- Chatbot: Trained on Kerastase's product catalog, the Al models excel in o couro cabeludo
managing voice-based interactions for recommendations, g ek
comparisons, product discovery, and purchase support. hid esar m suaviza o

cabelo, realca os cachos e reduz o frizz

+ Results: Reduction in the number of chats with human agents from 5.1%
to 0,1% due to automation based on LLM using Al.

= B

Voice Ai — Hair Product Advisor




CI 1, Al experience that allows users coming from < @) caroshop e
aro Sh 0 P Claroshop ecommerce & CTWA campaigns to gfggi&ezf:r:g}f:;mes con

solve doubts about a product before buying it

iHola Rafael Gomez! Soy Clara
, estoy aqui para resolver tus
dudas del producto.

44 k+ 16.6% 145k + £Qué te gustaria saber? &

U ] t Ej. Caracteristicas, garantia, etc.
Leads generated User checkouts S 10% de descuento con Crédito
through CTWA ads from the bot to the bot Claro Shop en primera compra

<X iAgregar al Carrito!

Main objective: Enable a comprehensive Al experience, where users can

openly interact with a bot that allows them to solve their product Clare Shop
queries, and motivates them to add that product to their cart, to be Celular Samsung A33 A336 Color
redirected to the cart checkout in claroshop’s ecommerce. Naranja R? {Teice))

Precio: $5499.00 (38% OFF)

Buy rate: 4% buy rate of users that use the chatbot to query product info iAgregar al Carrito! 5.5, ,
« CTX Campaigns: 470k+ clics to WA, with a 9% (44,927) lead conversion, :;r;zsatftsuap‘:g d‘ﬁg’ ';:rzac“ck
with 71% (32,067) of leads entering a deep conversation with the bot aqul: WRWGE I
65¢c50789a4c93 12:03p.n

<A Menu
el @ ©

©

Resolving Customer Queries




NYX Blushes, NYX Lipgloss
Al Chatbot for marketing campaigns,

I_IO REAL ‘ to drive customer engagement and

sales through personalized product
recommendations

e Main objective: An interactive social CTWA campaign
where users can chat with a NYX bot that helps them
discover their ideal blush and lipGlos. Through a brief
questionnaire, the bot provides personalized product
recommendations based on each user’s preferences
and needs.

e User profiling and recommendation: After answering
three questions, users received a personalized Amazon
link featuring the essential NYX products tailored to their
makeup preferences. This seamless experience allows
them to easily shop for items that match their style.

e Italsoincludes application instructions, ensuring users
have everything they need for a flawless look.

Makeup Routine Advisor

7115 al FC

< 24 <Y* NYX Professional Makeup &

Mensaje a partir de un anuncio

¢Lista para una piel radiante?
iConoce la nueva Familia Buttermelt

de Nyx y

cu

https://fb.me/1E10GQUAZ

Hello! Can | get more info on
this? 8:18p.m. ¥/

iHola a todos los amantes del
Blush!

Sea cual sea tu género, estoy
aqui para ayudarte a encontrar el
look y tono de blush ideal para ti.

8:18p.m
Antes de continuar, te invito a

conocer nuestro aviso de
privacidad <~ https://

www.nyxcosmetics.com.mx/ @
customer-service/privacy-
notice.html

+ @) 9

7:17 wl =
< JY> NYX Professional Makeup &

iHola a todos los amantes del
Gloss! A

Sea cual sea tu género, estoy
aqui para ayudarte a encontrar el
gloss ideal para ti ¢a 2:26p.m

Antes de continuar, te invito a
conocer nuestro aviso de
privacidad:

https://
www.nyxcosmetics.com.mx/
customer-service/privacy-

notice.html
¢Estas de acuerdo con el aviso
de privacidad? 2:26p.m

< Si, de acuerdo

< No

NYX Professional Makeup

Antes de continuar, te invito a conocer
nuestro aviso de privacidad:
https://www.nyxcosmetics.com.mx/cu...

Si, de acuerdo

¢cudl es tu nombre y apellido?
2:25p.m

oy 0 @

2:25p.r @

9


http://drive.google.com/file/d/1EuI-aic23ED8CEYZ57EveYtoVImV9rNB/view
http://drive.google.com/file/d/1v4xRLTtsc0_6nFTQM-dCqGrAeEC-7TME/view

L'Oréal brand Kérastase elevated Black Friday

KE RASTASE ‘ shopping experience for its Brazilian customers with an s e 8 m b 29%e

advanced Al conversational flow. < Explore

Kérastase
Sponsored * Very responsive

30,898 (81%) 29'971 (78%)

KERASTASE

Talked to IA Leads to Cart BLACK FRIDAY

Descubra sua rotina capilar ideal.

Mande um “oi” para a Assistente Virtual
de Kérastase no Whatsapp oficial da marca.

Key Features and Innovations

The chatbot leverages Al to understand customer concerns, such as hair type, specific issues (e.g., dryness,
frizz, or scalp health), and desired outcomes. It offers tailored product suggestions, based on user inputs,
displayed in visually appealing carousel formats to ensure customers receive the most suitable solutions for
their hair needs easily and make informed decisions.

[cioverou ()

To ensure a hassle-free journey, the bot provides instant checkout links for two retail partners:
(O Chat on WhatsApp

e  Mercado Livre: A leading e-commerce platform in the region. Qv
e Epoca Cosmeéticos: A trusted retailer specializing in beauty products. pescubrm sua DS Isal peo et R onlal

Kérastase e a faca parte da maior Black Friday!

See translation

The bot is designed to answer a wide range of questions related to hair care, including usage instructions, N reski

product benefits, and advice for maintaining healthy hair, however, when the Al encounters complex or \3) 1 Vo, Narvent - Memory Reboot
unresolved queries, it seamlessly escalates the conversation to beauty advisors, ensuring users receive
expert guidance in real time. AN Q

Follow

Black Friday Ai bot



http://drive.google.com/file/d/1XpSCNKAxX612td-6PZPKcCdo-HN0qBUF/view

L'Oréal brand La Roche Posay aimed to elevate the Black Friday

shopping experience for its Brazilian customers by collaborating with
SAY Gupshup to create an advanced conversational flow powered by ‘
artificial intelligence. This experience also featured direct checkout <‘° LLfRzgih:,sifsay' Mel
links for three trusted partners.

27,014 717% 34%

LAROC

LABORATOIRE DERMATOLOCIQUE

10:38 & g e =N 34%a

This business u secure service from Meta to
manage tl at. Tap to learn more

#meliBF
Talked to IA (Conversion rate Leads to Cart (users were forwarded
Leads to Deep Conversations) to the partner's cart) Oie, aqui é a assistente de beleza da La
Roche Posay!
. E minha missao é te contar tudo sobre o
Key Features of the Bot: Mela B3 pra vocé aproveitar e compra-lo
nessa Black Friday /4 :
The bot uses customer input (e.g., skin concerns, preferences) to provide tailored advice about the product, Sebla qlia'a Uiso continiio doMela B3

pode diminuir 85% manchas de acne e
melasma em 8 semanas? @) E ainda

highlighting the benefits of Mela B3 for each user's needs.

atua para previnir o reaparecimento de

To boost sales during the Black Friday period, the bot included direct checkout links for three trusted partners: novas! £3

= DrogaRaia (pharmacy partner)
s EpocaCosméticos (beauty retailer)
m  Mercado Livre (e-commerce platform).

The Al was trained to answer common questions about the product, such as usage instructions, key ingredients,
benefits, and availability across partner stores.

The bot leveraged conversational Al to engage customers effectively, guiding them through the decision-making
process and providing additional Black Friday promotions where applicable.

Black Friday Product Advice Bot



http://drive.google.com/file/d/1S91gqRCnr-IY4wuQepAVUepbEFZHquTH/view

Thank You

LinkedIn: Lucror
Facebook: Lucror
Instagram: Lucrorworld
Web: www.lucrorworld.com
Email: legend @lucrorworld.com

© 2025 Lucror. All rights reserved

This communication and document contains information which is privileged and confidential. It is exclusively for the intended recipient(s). If you are not the intended recipient(s), please: ( 1) notify the
sender by email and delete all copies from your system and ( 2 ) note that disclosure, distribution, copying or use of this communication or documents is strictly prohibited. Any erroneous disclosure,
distribution or copying of this communications or documents cannot be guaranteed to be secure or free from error or viruses
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